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-\ This bi-monthly digital magazine takes a comprehensive look at the analytics
profession through news articles, features, columns and departments. Analytics
provides a window into applications of mathematics, opertions research, and

HOW TDH5E|_L statistics, in the private and government sectors, focusing on how they drive
:,:-,'hl.n".IYTIr C Ty SKEPTICS decisions.

ik Aﬂa’ tll.' Analytics is published by INFORMS, the Institute for Operations Research and the
e oy - ¢ Management Sciences. INFORMS is the largest membership society in the world
dedicated to the analytics profession. The society publishes 12 scholarly journals
and a membership magazine, organizes national and international conferences,
bestows awards and prizes, and arranges for efficient communication and
networking among analytics professionals.

The digital format allows readers to easily page through the magazine, share it with
colleagues and click on internet links embedded in editorial and advertisements
to gather more information. The zoom feature gives readers the option of paging
through the entire issue or zooming in on page at will.

ONLINE MARKERNG L In addition to offering display and employment classified advertising, Analytics
ME .ﬁﬁJREMENT BB hh'_:”—h . offers the option of embedding audio and video files, increasing the impact of your
: company’s message.
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Total Registered Subscribers
4,000
Analytics averaged more than
1,300 unique visitors each
month in 2009. 4,000+ per
issue (based on a quarterly
frequency).

Title

Analyst 27.9%
Manager 19.1%
Academic 14.5%
Consultant 12%
Corporate Mgmt 11.2%
Director 9.8%
Vice President 3.9%
Other 1.6%

Primary Business

Education 18.5%
Manufacturing 16.5%
Consulting 16.3%
Business Services 6.6%
Gov/Military 6.5%
Financial Services 6.3%
Engineering 4.8%
Health Services 4.2%
Transportation 3.4%
Communications 3.1%
Retail/Wholesale 2.7%
Mining/Energy/

Utilities 2.7%
Media/Adv/Mktg  2.3%
Insurance 2.0%
Agriculture 1.1%
Construction 1.1%
Other 1.9%

INFORMS Members 29%
Non-members 71%
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2010-2011 CALENDAR SCHEDULE

March/April
May/June
July/August
September/October
November/December

January/February

BOOK YOUR AD BY
February 1, 2010
April 5, 2010

June 7, 2010

August 9, 2010
October 4, 2010

December 6, 2010

AD MATERIALS DUE
February 8, 2010

April 12, 2010

June 14, 2010
August 16, 2010
October 11, 2010

December 13, 2010

EDITORIAL CALENDAR

March/April 2010

May/June issue 2010

July/August 2010

September/October 2010

November/December 2010

January/February 2011

FEATURE TOPICS

Revenue Management

Logistics & Transportation

Software Survey: Vehicle

Supply Chain Management

Health Care Applications

Survey: Spreadsheet Add-

Focus on Forecasting
Data Mining

Software Survey: Forecasting

Career Builders for Consultants

Analytical Soft Skills
Service Sector Analytics

Analytics & the Intemet
Auctions & Dynamic Pricing

Software Survey: Decision Analysis

Managing Risk & Uncertainty

Retail Science
Going Green Strategies

Routing
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